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First Quarter 2018 Financial
Results Conference Call

more
Numbers 2017
&) Q2 Q3 Q4 & fiscal year
Press release Press release Press release Press release
Webcast Webcast Webcast Webcast
Transcript Transcript Transcript Transcript
10-Q 10-Q 10-Q 10-K

‘iiﬁi 04.02.2018

PDF HTML XBRL

PDF HTML XBRL

FOF HTML XBRL

PDF HTML XBRL

2016
Q1 Q2 Q3 Q4 & fiscal year
Press release Press release Press release Press release
Webcast Webcast Webcast Webcast
Transcript Transcript Transcript

Annual report (PDF)
~Q 107 10 ~ 10-K
e E B D, ""TM XB F F F ML XBRL PDF HTML XBRL

See previous earnings releasas here.
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FY 18 Second Quarter Results

Tuesdzy, May 1, 2018
2.00 p.m.PT /500 p.m. ET
Listen to the conference call webczst
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> BMW GROUP REPORTS EIGHTH SUCCESSIVE RECORD YEAR DESPITE HIGH UPF...

BMW GROUP INVESTOR PRESENTATION BMW GROUP INVESTOR FACTBOOK FINANCIAL CALENDAR 2018
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L'obiettivo di Moncler ¢ gerscquirc uno Idcentita ¢ unicita di posizionamento;
sviluppo scstenibile e responsabile nel Marchio glcbale s2nza filtri con il mercato;
seamento dei ben di lusso a livello Selettivo ampliamen:o della gamma

monciale, in armonia e coerentemente prodotti;

all'unicil A del proprio cerilage. Ranporlo dire lo con | proprio clisnle, ner

La strategia di Moncler 2 strettamente continuare a sorprender|o;

correlata a la filosofia e 3i valori dzl Svilupoc del canale digitale;

Grugpe ¢ si fonda su sci pilastri: Crescita sostenibile cho porti valore a tutti
gli stakehclder.
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About NCTGELAR, Inc.
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Shaping the

Fiscal year 2017 - record earnings for the

Volkswagen Group in 2017 - Group sales traﬂSfOImation
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IS OUr new
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[t's global,
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Design
Thinking
— anyone?




 Empathize
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+ Prototype






It’s a mindset,
not a process













Design Thinking ——
— Design Sprint
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Design Sprint
in Fightbean

The Design Sprint is a 4-day process
for rapidly solving big challenges,
creating new products, or improving
existing ones.

It compresses potentially months
of work into a few days.



















THE OUTCOME

High-fidelity
Interactive
prototype

Tested by real users, and with clear
insights on where to go next.
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We published cur 2017 Annusl Report on 13 March 2018
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RESULTS

Mailchimp

What would you like to test?

Summaeary

Salect the variable you want to test, Vel zenerate a campamn for each comb nation
of e variable, up te 3 combinatons 5 - = o
) 3 ¥
R -
§ Combinations '
| |
3 E :
Lonment S—
Towal recipients
How would you lixe to test the combinations? Combinatcn size
Distribute the combinations across all recipients
) Teston apercantage of raciz ents to send a winnes
m Remaining reciplents
10% o20%
The remz ning &% of yaur recipients will be senr the winning combinarian
What metric should determine the winne?
Ay Click Rale v afer 4 howurs iV

a5 split tasting in MailCkimp

Varialbes




RESULTS

Mailchimp

Content setup

Test different messiges or tempiates within your camplign

Fall Shirts Are Here Fall Shirts Are Here Fall Shirts Are Here

-

&d © Contert Eck Coniemt Bdit Coment

1 Column - Bandad Temp ate Column - Banded Template 1 Column - Bande? Template

Editcdon AL CT, 2015 09:48 am Ediked on Aug 07, 2015 0537 am Edted on ALg J7, 20150953 am




RESULTS

Mailchimp

Shirts For shins dot com

c Compaigns Templates Lists Reports helby Creen ~
@ Tha winning cambinition s schedu od 1o sand on ALg 07 207505 46 pm
I_n‘vnw POl L al T Oy
Early Online Access List [
15,000 Recipients
List: Early Online Acress Subscribers car combination: 5,000
Testod on: 40% of 47 500 subhienbers Delivered: Jugnist 6 2015, 1:000m
Variates tested: Lontent Winning metric Upen rate
Subject: Fal Shirte Are Here w Emails - Downlnad « Frint < Share
AB split testing in MallCrimo

Qverall open rate . &42.7%  Overall hick rate
List aver age 45.2% List average
Industry average (Ecommerce) 27.1% ndustry average (Ecommerce;
Winning combination

*|LNAME|*, Fall Shirts Are Here 5,000 45.7% 22.8% Ve

Samt Aug 2 t 3 pm fr helt e R e o " Sends Open rate Lhick rate
Combination results
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Inclusive Design at Microsoft

It's In our mission statamant: empc\ver avery parson on ths planet to achleve more. Designing for inclusivity opens up our expariences and
reflects how people adapt to the world around them.

Our inclusive design principles

Solve for ane, extend to many

Fveryorsa has zhilities, and limits to thase abilities. Des gning for peaple
Wwith pe'menent ¢isaz lities actual 'y -esu ts in desicrs that benefiz 22og e
Jniversa ly. Canstraints ate 2 heantiful thing.

Learn from diversity

Human heings are tae real experts n adaptiag to dive <ity. Inclusivea
design puts seople ir the center from the very stert of the grocess, anc
those rach, divese persnectives are the key o rue insight

Recognize exclusion

Fxclusion happeas when we sobvz problems using our own biases A
Microsoft designers, we seek out those exdusions, ars use them &s
anaartunities to creat= neay ideas and inclusiva designs.




We are all
dreamers.

Sta-ies and po-traits of young Americans whn are recipients of Deferred Actinn far Childhond

Arrivals (DACA), a program that temporarily ehialde them frem daportation and allows them to

study and wors legally, The Tromp administration announced that they would end DACA and
these immrigrants fear exi e from the only courtry theyve ever called home, Thase are thelr
Dreamer Stories
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Technology Imitates Art

The rise of the conversational interface

Writtan by Paul Campllla - Daslgnaed by Ivar Farndndaz & Sevkan Arlburnu - Davelopad by Jepser BEemardine
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Engage investors
with a story

Exceptional design

Mobile is not an option

'T'hink about the future



ABIT| E GIACCHE

OUTERWEAR

Giubbottij
Giacche in pelle

Caplulttl

i BDAI
CAM |E
UENIM
A '. \l .- h
MAG 1A
> a
! ~

Cappotto in
Lana-Alpaca




Contacts

federica.pecoraro@fightbean.it
hello@fightbean.it

fightbean.it
facebook/fightbean
twitter/fightbean
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