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A New Trend?
The rise of reputation

Demands from stakeholders
Demands on business leaders

Today’s investor relations leaders
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AN EXAMPLE OF THIS NEW TREND IN
INVESTOR RELATIONS

FROM INVESTOR RELATIONS TO BUSINESS
LEADER - THE PATHWAY TO CEO?
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Why the report?
A new trend?
What do you bring?

The future of Investor
Relations in Italy
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TONY QUINLAN

CHIEF EXECUTIVE - LAIRD
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TONY QUINLAN USED A FOUR-YEAR SPELL IN INVESTOR
RELATIONS TO SET HIS CAREER TRAJECTORY FOR THE
GOAL OF BECOMING CHIEF EXECUTIVE OF A PUBLICLY-
LISTED COMPANY. HIS SUCCESS IN NAVIGATING THE
ROUTE SHOULD SERVE AS A BEACON TO DIRECT OTHER
AMBITIOUS IR PROFESSIONALS.
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Open up career opportunities
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“If you’ve never done an external-facing job, the danger is that
you become too accepting of corporate norms. But when your
job has been to explain your company to the outside world and
also to get feedback on what needs changing, that challenge is

a great preparation for senior executive jobs”

Tony Quinlan Lairgl“‘)

Chief Executive —
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“Investor relations is a really useful string to your bow but it is
not going to be your only string. As a finance director you will
need a skill set that audit committee chairs and chief executives
are going to look for. Investor relations can provide some of

that but it’s not going to obviate the need for a good basic set

of financial skills in the round”

Andrew Griffith
Group COO & CFO
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“As a leader of a large business you have to deal with complexity,
ambiguity — and to make decisions with imperfect information

“If you think you’ve a contribution, comment to make or want to be part
of something, push yourself forward and challenge yourself”

SUE CLARK SAB

MILLER
Former managing director, SABMiller Europe and

former corporate affairs director, SABMiller plc, Railtrack plc
and investor relations at Scottish Power plc
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The Power of Personal Branding

Stand Out or Stand Aside
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THE POWER OF PERSONAL BRANDING

Stand Out or Stand Aside

S S * Personal branding is no longer an afterthought; it’s a

COMMONLY USEWIFE, HUSBAND, SPORTY, COMPASSIONATE. THOUGHTFUL ETC. YET WHEN MOST

COMMUNICATIONS AND INVESTOR RELATIONS LEADERS ARE ASKED HOW THEY WOULD DESCRIBE powe rful |eaderShip ena bler

THEIR PROFESSIONAL SELEALMOST INSTINCTIVELY THEY WILL DEFER TO THER JOB TITLE. DIRECTOR
OF INVESTOR RELATIONS. CHIEF COMMUNICATIONS OFFICER. HEAD OF MEDIA RELATIONS. COMPANY
SECRETARY. BUT AREN'T THEY MISSING SOMETHING WHICH IS SO MUCH MORE THAN THAT?

p * Today, in the age of the individual, you have to be your
own brand and be the CEO (or CFO) of Me Inc.

“ Personal
/1mn(/1'ng s

* |ess than 15% of people have truly defined their
personal brand and less than 5% are living it
consistently at work — each and every day

no longer an
afterthought;
it’s a powerful
leadership

enabler.”

* |tis essential to be remembered for the right reasons

THE POWER OF PERSONAL BRANDING
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" THE TRANSITION FROM IR TO BUSINESS LEADERSHIP —

IN CONCLUSION

TRANSLATE INVESTOR RELATIONS SKILLS INTO MANAGEMENT TALENT
DEVELOP BROADER SKILLS
BROADEN YOUR BUSINESS PORTFOLIO

SEEK PROFESSIONAL DEVELOPMENT HELP
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