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WHY THIS FOGUS ON

ANNUAL REPORTS 223




B Message YOU CAN FIND ALL SORTS OF INFORMATION AND LITERATURE ON:

Regulations..
Frameworks..
Guidelines..
Gontent structures..
storytelling..
Awards..



Message HOWEVER, WE COULDN'T FIND A STRUCTURED ANALYSIS THAT WOULD ALLOW US TO

2.

1.




B Message INTEGRATION & DIGITAL...

...ARE THE 2 KEY FACTORS THAT CAN MEASURE THE CHANGES IN

2.

1.




R Message SO, HOW DID WE WORK?

We have visited 798 European companies websites
Companies belonging to the STOXX® All Europe 800 Index

6 MACRO-REGIONS
9 MACRO-SECTORS
3 MARKET-CAP RANGES




B Message

MACRO-REGIONS

MACRO REGIONS
UK and Ireland
Germany, Switzerland and Austria

Scandinavia

France and Benelux

Southern Europe

Eastern Europe
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B Message

MACRO-INDUSTRIES

Consumer Resources: Financials:
110 companies 165 companies

Consumer Services:
188 companies N

Pr/a\N

A%\ Industrial & Technology:
Qaoio

148 companies

Energy, Utilities & Materials:
166 Companies




B Message MARKET CAP

MACRO MARKET-CAP DIMENSIONS Nr of Companies - 2015 Nr of Companies - 2014
e — S ———

Between 5000 million and 16000 million euro




WE HAVE CHECKED WHAT TYPES OF ANNUAL REPORTS LISTED
B Message COMPANIES HAVE PUBLISHED




B Message

L1 Eni

1 Country: Italy
-

@ Energy

Mkt can:
Ahove 16 hillion

WHAT DID WE CONSIDER AS BEING AN INTEGRATED REPORT?

Integrated Annual Report 2014

32
49
54
b0
B3

Eni's 2014 integrated annual report is proyeggg in accordance

with principles included in the "International Framew 56
published by International Integrated

Reporting Council [IIRC]. Itis aimed at representing financial 69
and sustainability performance, underlining the existing 75
connections between competitive environment, group strategy,

e
corporate governance system. Since 2011, Enitakes partin 78
94
95
96

101

business model, integrated risk management and a stringent

the IRC Pilot Program, whose aim is to define an international
framewaork for integrated reporting.

Letter to shareholders
Profile of the year
Materiality and Stakeholder engagement
Business model
Targets and performance drivers
The competitive environment
Strategy
Risk Management
Governance
Operating review
Exploration & Production
Gas & Power
Refining & Marketing
Versalis
Engineering & Construction
Financial review and other information
Financial review
Profit and loss account
Summarized Group Balance sheet
Summarized Group Cash Flow Statement
Risk factors and uncertainties
Outlook
Other information
Integrated performance
Glossary



http://www.eni.com/en_IT/attachments/publications/reports/reports-2014/Integrated-Annual-Report-2014.pdf
http://www.eni.com/en_IT/attachments/publications/reports/reports-2014/Integrated-Annual-Report-2014.pdf
http://www.eni.com/en_IT/attachments/publications/reports/reports-2014/Integrated-Annual-Report-2014.pdf
http://www.eni.com/en_IT/attachments/publications/reports/reports-2014/Integrated-Annual-Report-2014.pdf

B Message

The Grenelle Il Act in France: a
milestone towards integrated

WHAT DID WE CONSIDER AS BEING AN INTEGRATED REPORT?

France
Registration
document

reporting
Reporting
requirements + Verification

certificate of

compliance
Listed companies and companies
borrowing on the stock markets
Companies > 5,000 employees with total FY 2017
assets or annual net sales > € 1 billion
Companies > 2,000 employees with total EY 2017
assets or annual net sales > € 400 million
Companies > 500 employees with total FY 2014 EY 2017
assets or annual net sales > € 100 million

Institute RSE

N

Strategic Business /L_\Busmss/\
management environment performance
How the entity intends to The internal and external How the entity has developed
generate and preserve value environment in which the and performed and its position

_/ \_ entity operates / ‘\ at the year end /

= Strategy and objectives = Trends and factors = Analysis of performance and
+ Business model + Principal risks and position
uncertainties = Key Performance indicators
+ Environmental, employee, (KPIs)
social, community and human = Employee gender diversity
rights matters
. -

With effect from 1 October 2013 companies will also have to
prepare a strategic report as a result of changes to the
narrative reporting framework in the UK which are intended to
increase the quality of narrative reporting and introduce a
clearer reporting structure.

Source: Norton Rose Fulbright



http://www.nortonrosefulbright.com/knowledge/technical-resources/the-uk-corporate-governance-portal/narrative-reporting/
https://www.capitalinstitute.org/sites/capitalinstitute.org/files/docs/Institut RSE The grenelle II Act in France June 2012.pdf

WHAT DID WE CONSIDER AS
BIMessage geinG AN INTEGRATED REPORT? 1 memwwrcor 3

FINANCIAL STATEMENTS =0 249

©

1.1 Overview of Renault and the Group 4 4.1 Statutory auditors’ report on the

1.2 The Renault-Nissan Alliance 44 consolidated financial statements 250

1.3 Eamings report— 2014 [0 56 4.2 Notes to the consolidated financial
statements 252

1.4 Research and Development I 72 43 Statutory auditore’ 6

15 Risk factors 1 83 e hr:“ F:J :m“.al o

1.6 Post balance sheet events 101 A Renault SA annual financial statements

RENAULT AND ITS

2 RENAULT: A RESPONSIBLE SHAREHOLDERS 337

COMPANY 103

Renau REGISTRATION o

committed fo sustainable development 104 5.2 General infunnaﬁunlabnui
Renault’s share capital 340

2.2 (Offering innovative mobility solutions, 53 Market for e s
E accessible to all 114 . enault shares
' Country: France INCLUDING THE ANNUAL FINANCIAL REPORT4ZMM 4 imestor vt pales ”

@)

2.3 Ensuring fair practice throughout
the value chain LTl 119

2.4 Human capital: committed
to sustainable growth 124

2.5 Nurturing skills for the future 142 GENERAL MEETING

2.6 Environment [E1 146 C APRIL 30, 2015 351
2.7 Health protection 172 Presentation of the resolutions 352
. 2.8 Supporting local communities
won
Mt cap: wherever we operate 70 178
between 5 and 16 2.9 Appendices 182
billion 7 noommionaL mFormATION 363
3 7.1 Certification by the person responsible
CORPORATE GOVERNANCE 203 forthe document EXL% 364
7.2 Historical financial information for 2012
3.1 Report of the Chairman and 2013 365
of the Board 10 204 7.3 Statutory auditors [E50 366
3.2 Statutory auditors’ report, prepared 7.4 Cross-reference tables 367
in accordance with Article L. 225 235
of the French Commercial Code
(Code de commerce), on the report
prepared by the Chairman of the Board
of Directors of Renault Y20 238 GLOSSARY 376
3.3 Remuneration
of senior executives [E1E0 239

3.4 Information on securities transactions 247

IEHII TRANSPAREMCE

labeltransparence.com


http://group.renault.com/wp-content/uploads/2015/03/renault-registration-document-2014.pdf
http://group.renault.com/wp-content/uploads/2015/03/renault-registration-document-2014.pdf

WHAT DID WE CONSIDER AS

2, . o - ©
M essage Strateglc priorities at a glance Scrateglc report 2 ’)

Francil s «= {fl BEING AN INTEGRATED REPORT™

ur services

Business model 5

Our customers and markets 6

Chairman's statement 8

Chief Executive Officer's review 10

Strategy in action 14

Key performance indicators 32

Business review 34

Risk management 42

Principal risks 45

Governance

v ' ot referre

/ ' Board of directors 52
nﬂn Executive committee 54

: L Corporate governance report 56 -
|.Transform our culture 2. Invest in organic growth, 5 & P
$ Audit committee report 65
through our people customer service and - - 7
2 Directors’ remuneration report 70
and values operational excellence - —
a 48 Directors' report 85
Directors’ responsibilities 88

Financial statements

L1
1 Country: UK

Chief Financial Officer's review 89
Consumer k Independent auditor's report 96
N _ Se Consolidated income statement 99
Discretionary M i T e eI
Consolidated statement of financial position 101
3. Make our organisation 4.Actively manage our Consolidated statement of cash flow 102
Mkt cap: more productive portfolio and performance Notes to the consolidated financial stateme 103
Parent company balance sheet 156

lletweell 5 alltl 16 Parent company reconciliation of movements in
equity shareholders’ funds 157

billion Notes to the parent company financial statements 158
Shareholder information

Notice of Annual General Meeting 165
Recommendation and explanatory notes relating

1o business to be conducted at the Annual General

Meeting on 4 june 2015 169
Group financial record 172
CSR performance in 2014 174
Application of FRS101 176
General information 177

3k

5. Embed disciplined
financial and risk management

Bary


http://annualreport2014.g4s.com/pdfs/g4s-2014-ara.pdf
http://annualreport2014.g4s.com/pdfs/g4s-2014-ara.pdf
http://annualreport2014.g4s.com/pdfs/g4s-2014-ara.pdf
http://annualreport2014.g4s.com/pdfs/g4s-2014-ara.pdf

BMessage ...AND IN WHAT FORMAT




B Message INTERACTIVE PDF

11 °®
1 L0

(M4 o116 pH )

I:I “BAI.KAI.I Explore the navigation bar
L ]
at the top of the screen
for additional functionality
Country: Russia
@ Materials
Lo Mkt cap:

hetween 9 and 16
hillion



http://www.uralkali.com/investors/reporting_and_disclosure/
http://www.uralkali.com/investors/reporting_and_disclosure/
http://www.uralkali.com/investors/reporting_and_disclosure/
http://www.uralkali.com/investors/reporting_and_disclosure/

B Message FULL HTML

AkzoNobel Report 2014 AkzoNobel ;/
rformance Business performance Leadership Governance Financials Sustainability Case studies Q

> Sitemap

Sitemap

Strategic performance » Sustainability »

Akzo Nobel

L ,
Business performance »
cnuntrv' Tne . ‘ Case studies »
Netherlands e e tuma
Materials _
won

Mkt cap:
Above 16 hillion

Governance »

Financials »



http://report.akzonobel.com/2014/ar/servicepages/sitemap.html
http://report.akzonobel.com/2014/ar/servicepages/sitemap.html

B Message MIX OF HTML AND PDF

Luxottica

Ll |
- Key Facts
Country: Italy ‘a
’ S | Y
-

Watch the video

Consumer
Discretionary

Mkt cap:
Ahove 16 hillion



http://annualreview2014.luxottica.com/en/
http://annualreview2014.luxottica.com/en/

B Message REPORTS IN 2015

2015 2014
Number of companies % Number of companies %
Annual Report ‘ 684 86% 687 86%
CSR Report 446 56% 452 57%
Integrated Report + 260 33% 270 34%
Annual Review 129 16% 110 14%

Annual Review Integrated Reports

+18% Zero Growth

compared to 2014 compared to 2014




B Message

¢

Consumer

Discretionary

Mkt cap:
Below 5 hillion

ANNUAL REVIEWS

2014 IN BRIEF

2014 was a milestone year for Fiskars — in addition to
calabrating its 365th anniversary, the company ook several
significant strategic steps in its transformation journey.

FROM ST. PETERSBURG
TO RIGA TO NEW YORK,
mecia B Kay CLEIDMars
particpaiod n Fiss 365
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2004 ' past, present and
110 U of Fkars - and ©
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http://annualreport2014.fiskarsgroup.com/wp-content/uploads/2014/11/Fiskars-Annual-Review-2014-ENG1.pdf
http://annualreport2014.fiskarsgroup.com/wp-content/uploads/2014/11/Fiskars-Annual-Review-2014-ENG1.pdf
http://annualreport2014.fiskarsgroup.com/wp-content/uploads/2014/11/Fiskars-Annual-Review-2014-ENG1.pdf
http://annualreport2014.fiskarsgroup.com/wp-content/uploads/2014/11/Fiskars-Annual-Review-2014-ENG1.pdf

B Message

ANNUAL REVIEWS

Country: The Netherlands

QN[

Mkt can:
hetween  and 16
hillion

EN NL

ING 4

ome  Aboutus INGin S

Annual Review 2014

1.INGin 2. How we What 4 Qur 5. Retail 6. Commercial More
2014 create value motte s most strateqy Banking Banking information
e 4 Vs St e :
Y R i P e )
o y _
7 \:

.
*“The customer
is at the
heart of
~r % evergthlng
. we do”

Rclph Hamers, CEO

‘ . » Play video


http://www.ing.com/About-us/Annual-Reporting-Suite/Annual-Review-1/Overview.htm
http://www.ing.com/About-us/Annual-Reporting-Suite/Annual-Review-1/Overview.htm
http://www.ing.com/About-us/Annual-Reporting-Suite/Annual-Review-1/Overview.htm
http://www.ing.com/About-us/Annual-Reporting-Suite/Annual-Review-1/Overview.htm

B Message

L1
' Country: France
4

Financials

wn Mkt cap:
Ahove 16 hillion

M redefining / standards

!

ANNUAL REVIEWS

chairman’s ambition
message AXA sirategy

real-life
stories

key initiatives

A E


http://annualreport.axa/
http://annualreport.axa/
http://annualreport.axa/
http://annualreport.axa/

ONE COMPANY, MANY REPORTS

B Message

17% 34% 15%
0
Compa:iBei ’ éz(r)npanies 38%
2015
49% 47%
395
Companies

COMPANIES WHO HAVE
PUBLISHED MORE THAN
ONE REPORT IN 2019

6%

COMPANIES WHO HAVE
PUBLISHED INTEGRATED
REPORTS AS THE ONLY
REPORT IN 2015

11%




B Message ONE COMPANY, MANY REPORTS

EWOT@\ D Em [>60]

Home  Eurotunnel Group |SSHAICHOMSISENIVESIOSN Media Fixed Link  Suppliers  Contact Us

a Shareholders and Investors

Publications

Check below the publications o

[_1 Groupe Eurotunnel ;
s - s
: ' | TRANSPORT RED%%LRA?S%N
Country: France ; FOR THE FUTURE

B Industrials

GD\
dck

— .
> Subscribe tothe CroUPNEWS AleMS | 1 Groupe Eurtunnel won't share your details with anyone else. Change textsize: A A A

> > s & Investors) >

Other Group websites
- ; y : i : 3 Le Shuttl d
Ahﬂ\le 16 Illlllllll » “ ~ \ CgaChzs)e (cars an

.

< Mkt can:

°

= \ \ t \ ® Truck Shuttles
; K ? t Us > Europorte (Rail freight)
? t > GB Railfreight

» CIFFCO

> ElecLink

v VvVVYVvYwY

> London Carex

> Samphire Hoe

v vwvw


http://www.eurotunnelgroup.com/uk/shareholders-and-investors/publications/
http://www.eurotunnelgroup.com/uk/shareholders-and-investors/publications/
http://www.eurotunnelgroup.com/uk/shareholders-and-investors/publications/
http://www.eurotunnelgroup.com/uk/shareholders-and-investors/publications/

ANNUAL 2014 CHOOSE REPORT

B Message
L

THE LINDE GROUP

Financial Report 2014 Corporate Responsibility
Report 2014

Annual 2014
=> Enter report

= Enter report

= Current report
Innovative supply concepts | New sources of energy | Zero-emissions mability

Integrated business model | Strong customer focus

L1 Linde
‘ Country: Germany
By Industrials
Mkt cap:
Building on Strengths

won
Above 16 billion
ANNUAL 2014



http://annual-report.linde.com/annual-2014/
http://annual-report.linde.com/annual-2014/
http://annual-report.linde.com/annual-2014/
http://annual-report.linde.com/annual-2014/

B Message ONE COMPANY, MANY REPORTS
Annu il Report

L_1 Telefonica
‘ Country: Spain
i/ala) Telecom

won Mkt cap:
Above 16 billion

00060 00

© Telefonica S.A. All rights reserved



http://annualreport2014.telefonica.com/en/integrated-report.html
http://annualreport2014.telefonica.com/en/integrated-report.html
http://annualreport2014.telefonica.com/en/integrated-report.html
http://annualreport2014.telefonica.com/en/integrated-report.html

B Message WHAT ARE THE COMBINATIONS OF REPORTS?

CorT\c;: : ies (yzc?rl:p:;?egss Ll L

COMBINATION OF REPORTS
AR+CSR m 292 37% ANNUAL REPORT + CSR
AR only 186 23% REPORT
Integrated only 84 11% 31%
AR+CSR+Integrated | 55 7%
AR + CSR+ Annual Review (o) 44 6%
AR + Integrated 41 5% COMPANIES WHO
e % | e | | WPssuswnm
AR+Annual Review (o) 27 3% ."]GE."IER w“.“
AL i 2% OTHER REPORTS
AR+Annual Review+Integrated (o] 9 1%
CSR+Annual Review+Integrated B O 9 1% 1 9 0/
Integrated + Annual Review (o) 9 1% 0




B Message

L]

f

pr7a|\N
aonn
Qaoo

AN\ (74

won

Telecom

AR+CSR

ANNUAL REPORT
2014

SUSTAINABILITY REPORT
2014

(9 9.‘ Q t ‘
Pt



http://vuosikertomus.elisa.fi/media/ladattavat-pdft/elisa_annual_report_2014.pdf
http://vuosikertomus.elisa.fi/media/ladattavat-pdft/elisa_annual_report_2014.pdf
http://vuosikertomus.elisa.fi/media/ladattavat-pdft/elisa_sustainability_report_2014.pdf
http://vuosikertomus.elisa.fi/media/ladattavat-pdft/elisa_sustainability_report_2014.pdf
http://corporate.elisa.com/investors/
http://corporate.elisa.com/investors/

B Message

won Mkt cap:
Ahove 16 hillion

AR+CSR

@ Excellence is our Passion
Welcome to the Henkel Corporate Report 2014

Annual Report 2014

——

Sustainability Report 2014

mfl] PDF download (6.1 MB)
—> Online version

m@) PDF download (9 MB)
—> Online version


http://annualreport.henkel.com/
http://annualreport.henkel.com/
http://annualreport.henkel.com/
http://annualreport.henkel.com/

B Message AR+CSR

Annual Report & Accounts 2014 Sustainability Report 2014/2015

v Review, progress & strategy
P> - By Sir Martin Sorrell, CEO, WPP

Wi
> View the video

sustainability
2014/2015

Our Sustainability Report explores how
we're doing on our most important

sustainability issues: the impact of our
work; marketing standards;

employment; environment; supply

chain; and social investment.

i ; 4 i From our CEO Our client work
Strategic report Reports from our Chairman'’s letter In praise of the long
Our performance in 2014 company leaders After 14 years as Chairman, view — > Read an introduction > Read about our client
i et Eiante The leaders of aur maiar Dy faraifiond Do WPP CFO Sir Martin > Read our report by Sir Martin Sorrell work

Mkt cap:

L1 wep Country: UK



http://www.wpp.com/annualreports/2014/
http://www.wpp.com/annualreports/2014/
http://www.wpp.com/sustainabilityreports/2014/
http://www.wpp.com/sustainabilityreports/2014/
http://www.wpp.com/annualreports/2014/
http://www.wpp.com/annualreports/2014/

Message HOW MANY COMPANIES HAVE INVESTED IN AN INTERACTIVE SOLUTION?

AT LEAST ONE INTERACTIVE REPORT (iPdf and/or Html)

Nr of Companies 573 72%

Nr of Companies 491 62%

COMPANIES THINKING

INTERACTIVE REPORTS COMPANIES WHO HAVE THAT ANNUAL REPORTING

ENGAGE INVESTED IN AN INTERACTIVE DESERVE A WEBSITE

¢ ) SOLUTION 0
3120 +10% 43%
;., B o cunosrom sno COMPARED TO 2014 OF EUROSTONK 800




B Message FOCUS ON HTML REPORTS — THE ONLINE CHALLENGE

OUT OF 345 COMPANIES MAKING A HTML REPORT IN 2015, HOW MANY COMPANIES HAVE DONE.....

Nr. of companies % out of 345 companies
Annual Report html 169 49%
CSR Report html . 107 31%
Integrated Report html 136 40%
Annual Review html o 40 12“
5N 71

COMPANIES WHO
HAVE DONE MORE
THAN ONE HTML
REPORT IN 2015

COMPANIES WHO HAVE DONE NUMBER OF HTML
AN HTML REPORT IN 2015 REPORTS IN 2015

349

OUT OF 798




B Message INTERACTIVITY RATIO

ANNUAL REPORTS INTEGRATED REPORTS

48% | BLx

GSR REPORTS ANNUAL REVIEWS

42% | | 49%

*Percentage of companies who have produced an interactive report for each type of report




Message FOCUS ON HTML REPORTS — THE ONLINE CHALLENGE

MOST POPULAR COMBINATIONS

No of % out of 345
companies companies
Integrated only 108 31%
AR only 88 25%
AR+CSR H 60 17%
Annual Review only (o] 25 7%
CSR only [ ] 21 6%
Integrated + CSR [ ] 13 4%
AR+CSR+Integrated | 8 2%
AR+Annual Review o 8 2%
AR+Integrated 6 2%
CSR+Annual Review m O 5 1%
AR+CSR+Annual Review B O 2 1%
Integrated + Annual Review (o) 1 0,5%




B Message FINANCIAL REPORT VS CSR REPORT

FINANCIAL REPORT RWE Financial SUSTAINABILITY REPORT
CONTENTS

Interview with Peter Terium 1
. QOur Greatest Challenges 3
% wf m".m'" Corporate Challenges 3
Interview with the CEO 15 )
Fivet reBoareei-R G 2 Environmental Challenges 6
2013 in brief 22 Social Challenges 13
RN e Re s pTT T = Governance Challenges 16
CR Strategy and Management 20
1  Review of operations 29 3  Responsibility statement 133 Group Portrait 20
LY S Swlagy 20 Value Chain: activities and challenges 23
1.2 Economic environment 38 ; .
33 ; Our Regions 28 Contact and Imprint 79
1.3 Political environment a4 o
1.4 Major events 50 Corporate Responsibility Strategy 33
1.5 Commentary on the reporting structure 55 Materiality Analysis 2013 35 Our Company 80
1.6 Business performance 57 CR Management 37
1.7 Financial position and net worth 75 Additional Management Systems 38
1.8 Notes to the financial statements of 81 Stakeholder Dialogue 41
RWE AG (holding company) CR Programme 43
1.9 Disclosure relating to German takeover law 83
1.10 Innovation 85 Our CR A for Acti 6
1.11 Development of risks and opportunities 88 ur faas Tor Action 4
112 Qutlaok 1 Climate Protection 48
Energy Efficiency 48
Biodiversity/Environmental Protection 50
2 Our responsibility 105 Community Engagement 52
2.1 Supervisory Board report 106 Further information Cuctamer Truct 4
2.2 Corporate governance 110 Glossary ) 231 Employees 56
2.3 Compensation report 114 Five-year overview 234 , _
(part of the review of operations) Imprint 236 ‘W i -
2.4 Workforce 125 Financial calendar 237 Occupational Safety and
2.5 Sustainability 127 Healthcare Management 60
Security of Supply 62

Innowvation 64 |



https://www.rwe.com/web/cms/mediablob/en/2320248/data/110822/5/rwe/investor-relations/reports/RWE-Annual-Report-2013.pdf
http://www.rwe.com/web/cms/mediablob/de/2372914/data/0/7/RWE-CR-report-2013-en.pdf

B Message HTML INTEGRATED REPORTING

Suomeksi

.eQisa. Business Financials Corporate Governance Responsibility
ANNUAL REPORT
2014

ANNUAL REPORT
2014

Revenue EBIT

1,535me  305wme

CEQ's review

Earnings/share Personnel

141 4100 [

WATCH VIDEO

SUSTAINABILITY REPORT
2014

ﬁM
P N



http://vuosikertomus.elisa.fi/media/ladattavat-pdft/elisa_annual_report_2014.pdf
http://vuosikertomus.elisa.fi/media/ladattavat-pdft/elisa_annual_report_2014.pdf
http://vuosikertomus.elisa.fi/media/ladattavat-pdft/elisa_sustainability_report_2014.pdf
http://vuosikertomus.elisa.fi/media/ladattavat-pdft/elisa_sustainability_report_2014.pdf

B Message

L_1 IntesaSanPaolo
& Country: ltaly

HTML INTEGRATED REPORTING

INTESA [i7] SNNPAOLO

Sustainability Report 2014 PROFILE CONTEXT IMPROVEMENT OBJECTIVES ~ INDICATORS

LETTER TO THE STAKEHOLDERS INTRODUCTION BY CSR MANAGER

LETTER TO THE STAKEHOLDERS

2014 was an important year for Intesa Sanpaolo, with

the presentation of a business plan designed to INTESA [7] SNNPAOLO
reinforce our mission of serving households and SUSTAINABILITY
businesses and changing our way of banking in order to REPORT 2014

seize new growth opportunities in a continuously
changing environment.

READ MORE

Materiality matrix GO TO THE SECTION >

HIGH
|

jies
]
¢



http://intesa14csr.rep.message-asp.com/en
http://intesa14csr.rep.message-asp.com/en
http://intesa14csr.rep.message-asp.com/en
http://intesa14csr.rep.message-asp.com/en

B Message HTML INTEGRATED REPORTING

- PKN ORLEN * INTEGRATED REPORT 2014

Fuelling the future

PKN Orlen 2 ~ P
| hm T n;..,

- Q8L

Materials & Energy
.
Mkt can:
Between 5 and 16
hlllln“ OUR COMPANY OUR STRATEGY OUR ACTIVITIESIN 2014 RESPONSIBLE COMPANY CORPORATE GOVERNANCE RISKS AND OPPORTUNITIES FINANCIAL RESULTS

HOW WE FUEL HOW WE HOW WE MAKE HOW WE WHAT WE
MANAGE RISKS ACHIEVED
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ORLEN Group Downstream
operations

PKN Orien S ORLEN Group Downstream operations

- Downstream — Sales
- D — L

- Downstream — Power Generation | In 2014 the key driver of trends in the market for refining and petrochemical

L1
‘ Country: Poland - e Rt Rt Sl ST products was the developments in the oil market.
- Supply sources

ORLEN Group Retail operations

ORLEN Group Upstream operations Key financial and operating data of the Downstream segment
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DOWNSTREAM, PLNm 2014 2013 2012 change % change
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101313 | (7,045) (7.60%)

Segment revenue 85941 92,986

«  Mktcap: wsory [ Garo [ oosie | s70 | _oam
Bﬂmeen 5 anll 16 a P Net other incomey/(expenses)” (4,861) (211) (561) | (4,650) | (2203.80%)
l]i“ion O DDD LIFO-based operating profit/(loss) before amortisation/depreciation (©; LIFO-based

b —— EBITDA) and impairment losses

Iégo-[!:::)sed operating profit/(loss) before amortisation/depreciation (Q, LIFO-based (852) 2,407 4036 | (3,259)

LIFO-based operating profit/(loss) before impairment losses 2,802 774 3,064 2,028 262.00%
LIFO-based operating profit/(loss) (2,260) 774 2,313 | (3,034)
Capital expenditure 2,714 1,596 1,251 1,118 70.10%
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Germany, Swiss and Austria

Southern Europe

UK&Ilreland

France & Benelux

Scandinavia

Eastern Europe

HTML REPORTS IN THE 6 MACRO-REGIONS

Companies who have done at least 1 HTML report

51,01% 149
44,32% 88
43,80%

43,15%
31,62%

29,09%
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HTML REPORTS BY MACRO-SECTOR

Consumer Resources: Energy, Utilities & Materials: Industrial & Technology:
110 companies 166 Companies 148 companies
o
47% 46% 45%
Consumer Services: Financials:
188 companies 165 companies

34%

o (@
80 Nr of 63 companies

companies




Message FOCUS ON HTML REPORTS — THE ONLINE CHALLENGE

HTML REPORTS BY MARKET CAPITALISATION

Nr of companies who % of companies who
Nr. of companies have done at least one have done at least one
HTML report HTML report

BETWEEN 5 AND 16 BILL. 135

LESS THAN 5 BILL. 106




B Message CONCLUSIONS - 1

The number of Integrated reports compared to last year is stable.
11% is the percentage of companies who have published an Integrated Report as a

stand-alone report in 2015

The most popular combination of reports is still Annual Report + CSR Report

Annual Reviews, both paper and online, have grown by 18%

The ratio of transformation of Integrated reports into a website is ALMOST double
(78%) when compared to the other reports

72% of European listed companies invest in interactive formats

(full websites, single-pages, interactive pdf, etc..)
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CONCLUSIONS - 2

Click hy click, going
through more than 400
European listed
company annual
report wehsites we
realized that....
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Design and creativity in annual
report websites have reached
levels never seen before and in
many cases are more advanced
that their fathers, the corporate
websites

Q

Health



http://sustainability.rockwool.com/
http://sustainability.rockwool.com/
http://sustainability.rockwool.com/
http://sustainability.rockwool.com/

B Message VISUAL

L1
)

Air-liguide
Country: France
m '''''''' DE 2014 ANNUAL REPORT J. 3] EN =
Consumer
Discretionary
Mkt cap: INSPIRATION VISION
Ahoue 1 - hi“ion OXYGEN, A SOURCE OF INSPIRATION BUILDING TOMORROW'S GROWTH TODAY
6 (A Gk
PERFORMANCE

By making large use of
infographics, interactive tools and

SHAREHOLDERS

videos, annual report websites are ACTION
adding a totally new experience to o i
the reporting landscape B
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[ | Fortum
} Country: Finland
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Annual Report

Fortum is an energy company highly committed to sustainability. We strive to respond

In many cases annual report

We bs ites h ave S u rpa Sse d Co r p O rate to the needs of our customers by generating, selling and distributing Iow'czj.rfon .

electricity and heat and by offering energy-sector expert services.

websites in telling the equity story
and have become a better tool for
understanding strategies, business
models and decision-making
processes.
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“YOU'VE TAKEN A DULL AREA

« By integrating customers and employees
AND GIVEN IT LIFE”

stories, by bringing management to the
front line (videos) and, sometimes, by
integrating social media flows, annual
reports websites go well beyond their
“reporting” mission

SIMON BLAGDEN
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Thank you!

Alberto Zambolin
@ a.zambolin@messagegroup.eu

MESSAGE SPA
Via Messina 38

20154 Milano
WWwWWw.messagegroup.eu
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